E¥#g A% MBA F1.0» (SHU MBA)
2018 ETHEHEBL (EHH/EHEEBH) HAEME
(GLMBA/ GCMBA/ GIMBA)
B ZACH: 096 (MBA Hi»)

SHU MBA Mission
Developing Outstanding Whole-Person and Global Local Talents People can Trust and Work with
IEremARR. THEIESRHSEM Global Local A

Vision(2014-2024)
Be Influential Graduate Management Education Globally and Locally in Business World
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EFEXE¥E MBA THEENLT (2HHIEAEEHH)D
2018 FEHAEMZE (SHU MBA)

1 EEXRFES5EEXFE MBAEEBEHETL

1.1 E#EKR%E (SHW

HEHS LT, ERon TE”

FERE R BT E. ER21 TR HEA@RNEEMERY, REXHERS LiFTA
REUFI SRR, BXEGRH T RS Bigh NRBUFLE SRR 1922 4F 10 A, ELEE
MOIE T LK. X BT N R H . SCA LRI A AR, 1927 AR E R 24
SRATOCM] . 1983 4F, i NRBUNE iR (RIFRE EERY). 1994 42 5 H, #ii
EEREH BT R (ROLT 1960 45). BRI ER K2 (RoLT 1958 4E). R EifEK
AR ST RIER OROLT 1959 4F) SFAHE. EXAMAER. HEX. At
SEEIR . P ERN B SR G R K IR T 1983 4EHUE B T KR K, 1994 4E & 2010
AT BRGNS B R, BRI S8, SRR 550, fEaE
R BT AT A ARYE 2016/2017 4 QS A KZFEHATE:, Ll KT W ER T HEA S
19 f7; FFdE N4=BRHT 500 3. KA 13N FRHESGHTH QS A KSR HEA F, ANEHT
500 s A 8 MNEFHEN ESI EFRERHEL BRAT 1%. RS0 bl s B2 A A 5557
Sl FRORAE EFR S G 17 FrEfie —, REE W sl TR A R Rk
PR —, RHPE. ZE S R R A A BE SRR E e E R L —

BEKHEEEE. 2HEE. KG9KE

B LR H AR R R N ZRMM, J5 R T Z R0 R B E g R R I sk s
B BRI, ISR AR LK. B REYEEIER T D FRAeT KR &85 KERA
BN A NGO NA R TR R R R AE R DR SiA R e AlHae
PR ORGSR B N RALI R, E R TP A E L 50 BTefilE A b £ 50 Y
Krz—, 2016 FEMAYIREFEL 99.15% .. HRTFR EEHEH — AR #E 8%,
HEE DO AR BN B B 92 N R D AR R U8 00y, (R A . ARE
W ANEW QUEREH . SCERBE M R, FRIA LA 14310 A, A HHIAFRE 20902
N, TR 45 N, BRNHE 54 19687 A

R R S N A R RS, WEPTERL T E NTEM . A E e, B — el
BRACFERE . FEATE N AR 75 BT %2 AL, A B ECEARIUIR R TR R T & TR . H
. AT SR N . B AR 20 2900 A, Hh#HEz 640 AL BIEIZ 1062 A\, -4
ST 434 N, BAELSARET 1915 N, BA IR ER R L. PE TR 6
N, HhEEBEL T N
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ER5TE . BEHRIZE & RS

R RIRG A, W E A QB B JUE Pilss, B ToE, B
o ERFEEERIIR WA T ARRL, 40 NG E RS A R A R 171 AR
BHIR AR L 18 M Tl 280 b TR 18 AN TR, 20 A>—2
BHE LA RBUR S 79 D A BHE AR BUR . 18 A B M i — AR 2 AU
(& TR D, 19 ML RERRRE . P16 4 MERE LR 104 Rilgh—
FEERt A 1 ARHGES Rl i i AN E R E A=, 1 RS it
A IV E R E S s m R, 1 MEXERE LR SR E L R, 2 M
BEEALRE, 1NEEBTENNL, 1B EERR AR S, 3ERELH

085 T WIH, 2 D ElgEiihFEeH G, 8 A Ll E ks, 2 A il TR
Fots, 24 BlgHEAEARRS 6, 1A LilEi N RBUF RGBT, 34> Lilgmtt
SRFABIHT S, 2 BT E—WEAERE, 1A Bl RE R, 1A B
NILCERQF TARE, 24 LRSS BEE U, 34 Bl R E sk =, 14k
R LR A L.

B REERITRE MUK A+ 4 m A e AT A1 . EPR="Kigz (SCI. El. ISTP) i3k
AR SR I T B e 520 42, 44 i, AR R EAL T2 E L 37 iz,
BRI LR, BLER — SE AL 3 — S8 RIS E X AR W] 562 1 T, E B —
R 2T, RAGHE A AR AR AT OR S 32 T, RS BT R AROR K 552 15
Ui. 2016 4, FREZR HARAZEIH 166 Ti; ZREZHAEEEIHH 310 (& 4 WE KD, HFEH
NIRRT AU 16 B, Bl sk 2 BHEARIIE 14 T, SRS B R R
AR BT KX, A% BETC BTG 100 24

5 ROt R B B [ 2R M T ST K

JEEARK, R RE AN RS, TUENLE. BEECE, WA SIS K
A B, WL E PRGN R 2RSS S 7 S IR R AT DX R AR
i, AW E A R KRR O AR, AR M EE R A2 RS KT, @S R
HEBILARA 1] B R T L R A R 5 SRAH G L (9 AN A B R 2R . RRAIER QBT R &, 55 70863t
—AMAA IR BEEWTT. MSASREACT &, (BN IR PR, BE—A
BHEE, B AMEE e N, B R BRI . ARSI ASTEM. BT
RSt SCERRETT, JRRENDN AR N A, HZIRE PR —robrdE, SEOURZRIZ O E. b
RS 55 T T O T F— st W R 2R S PRI T A K o2

1.2 EHEKE MBA (fHi#R“SHU MBA”) HEHESGRFEG
—KEEEIE: £EKRE. Global Local. FMEEH{E
R ET 2003 ALY EE L. N MBA K5 R T 2004 45 9 H o b
WK MBA 2 E &L CEBEEEMIR) (RIFR“SHU MBA™), i3t g K221 MBA #
BB
SHU MBA HEI7Fs, T “RaratmRE. S 5n 31 Global Local A4~
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MAEE S, HARESAET (LD RS “AmER” ANARFRFA. (2) REZREEK
—ffHX Global Local A4 kS5, (3) MBA # & M7= “wAHE S HLH” MAA
BOER . “TEMAKR. BEMAN”, SHU MBA #EidZ+24 BB Kk ERE I ENEE
AR, PR SHU MBA [— 1208 Wk ER 2 J5 H 73X~ SHU MBA 7p32 81 8.

77T, SHU MBA & TN TERRBIES, 70E (1) 2004 — 2014 4F: N 5
()41 &% FE AN Global Local HI#(E, 5 (2) 2014 — 2024: sEHHIEF . LY, REEEA TS
S I — R AR A E CGE AT RIES, REVAER M FEERN RS
FEELE ).

Mission &
Developing Outstanding Whole-Person and Global Local Talents People can Trust and Work with
ERFR AR R W AR{E 5 AT 253 Global Local A4

Vision JE5%(2004-2014)

Excel in Whole-Person and Global Local

A ELER PR 4 TH R B A Global Local [ &

Vision J& 5% (2014-2024)

Be Influential Graduate Management Education Globally and Locally in Business World
EBEI T B SRR ST S IR A AR R B

IR SHU MBA #8850 = A +8idk. —hik. =%IK

HTRERADDEASESHAMESR T, SHU MBA £ =F A4 K EHEIFRHIR, B
Fi: ) “€@EKRBR” ANA. (2) “Global Local” AA~ (3) H1& AA Know-Lligence
(KNOWIledge + InteLLIGENCE) (“FJfH{ERI$LE”). RN, N 7 SLdlbL B =F A A R537 H
Fr: SHU MBA JE+ZFE RSk 5, RE®Y 7 HSMA R ERK MBA B>, #2
SHU MBA 1.0 KJEM B FERE ., «Ek MBA B Pl 1403 = F A A 1555 H bR &
@ I A B FR et Ak, ada:

“EKRBEAA (3T
1. “BANHE CEMA . HeEmD =R IRE 5 .
2. “CAPE@Global Local” 5 “31~3x1/3” [{4x1H K #5177
(Case ZHl#*%. Action Learning T731%%. Problem Based [ &1 5[] .
Experimental Learning 555 #(%%. Global Local)
((i) 1/3 BT, 13 BRE2:. 13 A Y, (i) 1/3 IR2ERE. 13
BRI, U3 BEBRSE: () U3 AT, U3 IR, U3 IES).
3. “INEERL BREEMIE SR, TR R B S
“Global Local”’ A4~ (4 D)
4.  Global Local flifigs flzz B0 4.
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5. Global Local ZF¢3. Z ALH)EH £ B RS % 01

6. Global Local fMkZ= G #2 .

7. Global Local [H#F5T.

“5N% Know-Lligence” A4 (37)

8. “HIEURRE” Cant mEL I H AR, ST B S SR
giG TAEZE (FiE SEWmR, AR5 e 2 BHE N SLEREED.

9. “PREBEN” (“ECO”RIfi: #:4x(Community) 5 1k (Organization) () 5 Jifi 45 &
H K% (Education) {1 #(#%2, £ T ECO (Education-Community-Organization) [
FOMAIBN,  SEEL R B AN .

10. “fFr S5k fRESIE .

T LB A BB =0 N A IR H AR50 AT T IR 7= 80k, SHU MBA sifixX -+~ T
EL R %15 35k 3 K2 (Education) . 4\ AL#4 (Organization) LA Az 4t [X (Community) = AN J T %5 J§
’J’%’E?”%'ﬁ I e S A 2 BE . TiX =77 7£ SHU MBA [Wig{EZ 1 ERZA2EHE

HZA DL S A X (“ECO” BEE) o

SHU MBA 1.0 BrBAn SRR : MBA BB TP /NAE—

2009 7, SHU MBA 334 MBA #H 15 3% A2 5. 6 fitmR P E8 6 NHLEE 157
H—. “SHU MBA Ei\” 153 2IE N BT SO KA. 5—J71H, A 2004 E£4, SHU
MBA SR 1769 #5245, A 1194 LA . R4E 2013 FHMEIIH A EoR, AR ]Sk A B
P 3 BT RN R HEK 50%, 50 RS Y =4 J B BT A Kk # 200%.

Whole-person Talent Global Local Talent Knowlligence Talent

1. Globallocal Faculty and 1. Know-llignce Teachingunder
1. “Being-Doing-Knowing” Students Mix Action and Experimental
Curriculum Learning Methods
2. GlobalLocal Research
2. 3X3*1/3 All-round Learning 2. ECO Corporate and Community
Methods 3. GloballLocal Teaching(Problem Faculty Mix
Based and Case)
3. Cross-Disciplinary Learning 3. Innovationand
4. GlobalLocal Student Outreach Entrepreneurship
CAPE@Global Local

ECO COMPACT

(E: Education; C: Community; O: Organizations)

1: SHU MBA =
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1.3 SHU MBA2.0 FEFHHF: HFAE. HA B

—HLK, SHU MBA JEHVEREPRMUIIAE. fltn, 78 2007 4 pONERS [ 4 ER L) 1
TUEE B ZA R NZHZL (Principles for Responsible Management Education) J{51; 7E 2009 £E i,
N CFA =2 E & eI . SHU MBA A 42%IRS AR IR T T F sl RO EAaHHIR
IRIR ERFH/R. HEK. 3M. BP Al BRA . HP. fEAARAT. BEMR . PTHEEE, #E7E
%%, (http://www.shumba.cn/People-Research/Alumni/Alumni-Directory/Career-Survey/)

SHU MBA 2.0 BrEbr SRR : SEIE#HHA, EXEFENIAHEE MBA W H,
B AMBA EERAGE.

B “SHU MBA HiX” — BB E RGN T, SHU MBA 723 O HYE PrAGEAL T,
T 2013 fEAEEE RGeS B H B T A [ BR s g R R s R A PR A I R o
an, FARIRAS E A A [ bRk 44 5 RIS AU B BRGIE, & AN T RS bR
F g 2 —. 23 JUERSE S, SHU MBA C&7E £ M 725 4 I HES rh 3RSt AL E 5n i it
A, ffE4ER MBA HE4% 75 7 (CNN Expansion 2017), 4:[E i BAMEET MBA SRS 10, 1
H 12 {7 (Forbes China 2014). SHU MBA £ 2015 FE it AAUSRIAEN LI QS 1K) 2w 2= e VU A2
W, 2014 £ SHU MBA J53) 1 B bR o B s AUB = KINIEZ —: AMBA (e[ TR5E B
it PAIETAE, JHAE 2017 FEHTIE XGRS AMBA XM S MBA [E BRiliE.

(&FKeT 75 & H§E 10)
#* 1: SHU MBA Z R 1t 54 SME

2017 ARATE B3 A 2B SUBUAE AMBA TAE
2017 CNN Expansion [E fx MBA #E44 4Bk 75 £7
2016 CNN Expansion [E fr MBA #HE44 4k 75 7
International 2016 EEZ, 2RTIH MBA 15
Awards
E b7 2015 EEAPF, 4ERTY: MBA 23
2015 QS EHM b, 4 &
2014 AACSB 2 71 %t #%
2014 P TSR H A A BREE 13 47
2016 J# TR 7 B i i 2016 4 5 G138 /1 MBA Bk
2016 HHELFE 2016 5200 77 MBA Bidk
2014 FaAT T b E A B M E RN MBATUH , =T 10 £, T H 5 12 47
Domestic 2012 i REH 4 E K MBA#HE %
Awards
&4+ 2011 MBA BTk 2
2011 Bk, o E s 52 ) MBA
2009 &F MBA #H B e TR ALK 5. 6 itm BTl e 6 NALEE R —
2007 o L 701 MBA TILH

6/16 SHUMBA_AO_2018 £ %% _20170630



http://www.shumba.cn/People-Research/Alumni/Alumni-Directory/Career-Survey/

SHU MBA ’A.- \‘ §_SOC\AT\OI§I
A ) LR EMBARL P 3 AL “-‘ MBA
Q7 Whole Person-GLOCAL P ACCREDITED

2 SHUMBAWiH

2.1  7E3 SHU MBA3.0 B4R, - B R EREF=

TERSEIREE SHU MBA 73BN ERE . ANEFEREAT ;. FRFN ZEE R4S SHU MBA #i
RS GRS, B FSZIE, SHU MBA T 2017 4E4mE 4 H SHU MBAS3.0 #iit
8. FEH TR MBA 3 H #7025

SHUMBA 3.0
| | | | |
shaung | EABR &0 [ AL ] n o

K2 . SHU MBA3.0 # i 4R F I H 42%

22 GLMBA. GCMBA. GIMBA (M5 WX 4 34~ MBA &%)

BT T HTIAR, B A R SR IS, [ PR EE ) X 43 AN o 1] 5 ZR P8 7 R IX
3 B SCERIETEAE S X 7. SHU MBA FH{E MBA FIH 5328 AN W R A2 fi B4 FH 9 50 B
SRR R MBA TH 5. [Hik, SHU MBA3.0 {35 H 43252 L4 (i) Global Local
H “Local A+ MBS HIREE . (i) AL EMFRRRRIX 7 BJaXlnh
(i) GLMBA (Global Local MBA) #%1|: A& £#%11#1% MBA Il H 5~ 51 fir 331 Local iE A, H
AN B B SO s s, AN B R E . T PLEJREE, Global Local MBA #- T H
AR B2 00E . IRy s 4 H 5 R Y
(i) GCMBA(Global China MBA) #5%1]: AL H )% MBA It H ()% A i ST ) Local 5E 72
HE XANRFIPIE BMRERE (D £ REFERERIESERIE (LR SC# S
XABZAH ), 1 (2) MMM AR YE (2018 4F R AEF FYNTTFHE, FETHRR)
(iii) GIMBA (Global Industry MBA)#%1]: A Z 51 % MBA I H /)% 51 ¢7F ) Local 24+
FEAMTIE PG, B bR EERE 7 AT A [ BRI 58 0% 2 BURRA AT A
A - ATRE S ABATEREEAA LR, XEAAT AR, EEE RG], BliE ML
JEBFEIEE 7. itk SHU MBA 5 _Filg K225 B (AR A2 B ) Pk &5
2018 5% it 44t AR A P ML A Global Industry MBA TR H , 24 (45
1. “3¢flr=lk MBA (Global MBA for Arts and Creation Industry ) ;
2. “GIH 54 R MBA (Global MBA for New Finance Industry)” ;
3. “#E MBA” (Global MBA for Educators @SHU) .
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AN tisemmannimps g
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% 2: SHU MBA3.0 & MBA i H Hfi&

. GCmMBA
(Global China MBA)

GLMBA GIMBA

(Global Industry MBA)

(Global Local MBA)

L b A SRR 15 1. fi;:;%%ﬁFE%% 1. giiigﬂ%m%
BHRA AN FK ) 2 oAk Bl BRI 5 o . .
0 EREE BB 2. RAARYREARAERINE 2. 5%l ReatE, &
He NALiING
GLMBA el A 2 8 A T o H e fo e s
R R R | oo RN TSR e v et
A N e Al ol A A bR o
. A LA R R R o L e 5 AT P A 5
XEeAb R K E AT 5 G e FEBENA .
PFERG &
R R ity iy L
® A [IfldEE R 2.0 4 ® AHidEENm: 2.04F
=] ® [HilEl: 254 ® AHiilEm: 254 ® AEAHil: 254F
® k4l 254 ® EAHfil: 254
NN ® SN HNAHH T — e 4t
L P | o ik o ki
H¥HES ® FLiEH ® LB ® I H
® EYE 2 JiIN S [E B — LR SHU MBA (Bt #4865 096MBA H1:0»)
—EEIRE SHU MBA, H. SHU MBA ¥ & BUAE 3527 A HE 47
o Ui LTiIA SHU MBA A 1E v HEFE; BESE —4E i Lilg K%, (H
4 EMRRZBEAPAZEESIHERAR, @A TE
_ 2)
¥ 2 JilN N LA G555 4, Bm A3 N\
® EIELE 1IN NS LA G 55 4, Bm N T N
0.5 JilA NFLRE MG =78, R A 10 A,
o LI LN AN¥JGZ I SHUMBA 5 & 1677 GIMBA (Arts) “#AZ
gy LI A A 2D 2SI i € I N A1 2128 iR
A R EE IR, IR G e BT AR 5 5 5, TEFR e R IR N ERAE i R%: MBA
B8 SO EAT B B . IRE S SO B 2R AR, S A U o AR AN 2 5 3o AR e RN IE 3R
oy NV HTAE SV TEAE . WA BB ZPRE SRS, MFE (RN RILHE 207 5%
By BEFE, A Rel) g oK S R O AE B E I R F O R, H & FR A B 2 AR AU R A
R T AE B R S MBA 20E 3 O I E 2R T BT AR R e Sk R
T RE3RAF AL HE FR S R
E$H SNy =21 SR o v IR L T e L VAT S
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2.2.1 GLMBA-2018

TRE REAL: B [ 5 [ Al B I 18] [ PR A Aol i g R i i, X e 4

bR = AT SRR S # G & F
BHB®: 148 H AR
BERE:

8= GLMBA i#f24

(Module) GLMBA Courses Name

25
Credits

ST LI H AR

Global Local Business Knowledge

14
Border
Manage

Leadership

M ANERBFAGS:
yal
Personal

Development and

Career Intelligence
(Action and
Experimental Learning)

EEIRER (T30

Sub-total AR & 24

Others MBA Dissertation MBA 47183 (0.0)

Total 3 H & 224y

Organizational Behavior and Performance #1447 4% (3.0)
Quantitative Methods for Business Management £ . 157 5 5% (3.0)
International Economic Environment [E Fr£t 57 3053 (3.0)
Accounting for Decision Making £xit 5k 5 (3.0)
Human Resources Management A /7 %55 & (3.0)
Strategic Marketing fi% % 117377 44 (3.0)
Corporate Finance 2\ & 34 (3.0)
Operations Management iz & & # (3.0)
Global Strategic Management 38 ER i i &5 # (3.0)
Business and Academic Research Mk 2 AR 5T (3.0)

Sub-total BEHR 57 30.0
Cross-Border Managerial Communication 5 [E & £ 74 18 (3.0)

Sub-total BLHR 2451 3.0
Politics B B (0.0)
Business CSR & Sustainability Mk 414> 504F 5 7 R4 K JE (3.0
Business Professionalism and Ethical Leadership ifjk% k. &8 54505 7 (3.0)

Sub-total BEHLE 25 6.0
Business and Entrepreneurship Plan ik 5 8kt 14 (3.0)
Contemporary Business Practice Issues 7 MV il v 52 i i £ (3.0)
Business Simulation fMEAR L | (3.0)
Business Simulation 11/ Start-up Simulation 7ML, 1181 VAL, (3.0)

12.0

51.0
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2.2.2 GCMBA-2018
WH @AL: A E ik 5 5l s vh A [ B BT 5 262 b [ R85 1) v e J2 7 B Bl
S AA .
B 138 H T AR
TR E:
R GCMBA #E4 =25y
(Module) GCMBA Courses Name Credits

Organizational Behavior and Performance #1447 4% (3.0)
Quantitative Methods for Business Management % . #1755 (3.0)

% International Economic Environment [ BrZE 573855 (3.0)
% é Accounting for Decision Making 2>t 5 1 5 (3.0
E 7 Human Resources Management A /7 %55 & (3.0)
g § Strategic Marketing /% 1% 117 177 44 (3.0)
§ % Corporate Finance 2 & # i (3.0)
ﬁ 3 Operations Management iz & & 7 3.0)
é Global Strategic Management 34 ER i i &5 ¥ (3.0)
o Business and Academic Research p&i My 2 AR 57 (3.0)

Sub-total B E 225 30.0
ﬁ\ S Business Environments in China H [ 5 #1155 (3.0)
1 =
= o S v
§ B SH Contemporary Global Local Business Issue 3k o ] i b 57 15 (3.0)
H c u
#= O Sub-total B3R & 4y 6.0
o 15| Politics B i (0.0)
B _55
@ - 8=l Business CSR & Sustainability i /4t & St 5 AT 4K i (3.0)
2o 3 Ny
Qj 5=l Business Professionalism and Ethical Leadership Fjlk . (&1 5415 77 (3.0)
o
& S Sub-total HEER 5 2243 6.0
§2 = = | Business and Entrepreneurship Plan fiy 5 GVt (3.0)
g 2k
W7 5 | Contemporary Business Practice Issues 7 Mb il iy 5 B 1% 5l 3.0)
N 25
By 3 E
o 2=
=0l Business Simulation 7L (3.0)
= id
c T
# O35 Sub-total B3R 5 24 9.0

Others MBA Dissertation MBA #4783 (0.0)

Total T H B 2% 51.0
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2.2.3 Global Industry MBA (Global MBA for Arts and Creation Industry )

WHEAL: BN SCET L 5 BA 500 ) 1 B A
3% 138 it AR

WERE:

GIMBA-Arts 24 - MBREE %5
YL Iy CowE @0)
B, B S R Wi (3.0)
[ b 22 B FA B8 W (3.0)
e =it 5 Wi (3.0)
s PN W (3.0)
O 7 b L (3.0)
= A F g (3.0)
BEEH g (3.0)
RBR R B Wi (3.0)
Sub-total AHLE ¥ 270
e Bl TE A W (3.0)
§ B W (0.0)
& Sub-total BiHLEE4 30
SR ouE | (30)
ZAREBE SR g (3.0)
ABUR 5 E ARV WhE (3.0)
S R W (3.0)
5 RS TCiL il (3.0)
E LR E S EE By (3.0)
N CARRAGHL IS prin 2 (3.0)
KGR 518 E b3 (3.0)
R B R T b3 (3.0)

S ot BB e
PAL AT 50 MBA 2116 5 o 0O
Total HiH &%ﬁ 450

* 2*?& Skt o IR, HAREEEESE, Tk 5 ITRE.
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2.2.4 Global Industry MBA (Global MBA for New Finance Industry)

WH AL BONE AT S Pk B A 5 A #N A
BFHH: 148 HLART
WRERE:

GIMBA-Finance igf24 WEIEE

EEE 2 30)

B B S R W& (3.0)

[ RS B A (3.0)

=it 5k wiE (3.0

NI B P we (3.0)

A T 3 e (3.0)
L A (3.0)
BEEMH W (3.0)

RBR A0 B we (3.0)
Sub-total BEHLH ¥4 270

= BNy 2 (30
I BiE (0.0)
# Sub-total HEHM %S 30
il AT 2 o @0

bR 4 R 8 5 50 55 A (3.0)

b R WA 5 e B A b W (3.0)

| s i (3.0)
S i 5 A B TR 1 (3.0)
S BT e (3.0)
¢ T Tl A (3.0)
Ny 1A 3.0)
Sub-total HiHLH %4 150

R RIS MBA 2076 3 B 0O

Total H M%4 450

E*ﬁﬁ%ﬂ%ﬁﬂ%Bﬂ%,ﬁ¢ﬁ%¥$ﬁ%,%&SH%EQ
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N4
‘V ACCREDITED

3 WAEHEEH

AHAEWMERANRAEANEZEZL LEE X2 MBA b 0 8 1EXE 5 MWk
(www.shumba.shu.edu.cn) FHT FIER A HE B AHE; AT LB REMEE. SHU MBA
T H B X i B R B A A (S B TR S,

LBRRFTR
LR MBA#EEEHL
B LI +86-21-56338864. +86-13818521436
DA k- < www.shumba.shu.edu.cn
B FRE BT AR 149 5 B KSR SE = HsE Ak 3

’ iR MBA #E B A0, MEGMAY: 200072
R, IS 514« shumba4@oa.shu.edu.cn
iRk tE . @SHUMBA.: http://t.sina.com.cn/shumba
QQ ##: SHUMBAZ2018 % % 2 i i 369687138

SHUMBA

WG AR
EHERERRERTAERENAE
1%« +86-21-66133763
fEH: +86-21-66132245
(BRI http://yjsb.shu.edu.cn
Hihk: R ERE 99 5, MEEMAY: 200444

3.2 PEAMFEREHEE

(L PP ELP RS, By U R IRS, R, M,
=N
(2) O33R EZRN R L2 Ar s L2 A /A P (2] 2018 42 9 H 1 HD g4
DL TAEZ L
BERE | 5 mBRU AR A = (51201848 9 A 1 H) s=Apl - T4
205
(4 FHEEZEANEIRG TR EATE (3201749 H 1 H) sihgEl b
TAES 5
(5)  TEBZAMRAR M2 JIE 208 208 36 B 2= i 25 Hh L E .
WEEF (LD EEDMANGNEE FESIER T O NS0 E B S 0—30;
(2) MBI T 2017 45 10 A 10 H-31 HIAEI S M2 E SR ARG, “hEF5R
13/16 SHUMBA_AO_2018 £ %% _20170630



http://t.sina.com.cn/shumba

> AP ASSOSIATION
SHU MBA &~ _ MBA

o) L4 K SEMB AR i A D N

Q27 Whole-Person: GLOCAL ‘V ACCREDITED

A= FH A5 BN (http:/lyz.chsi.cn BY http://yz.chsi.com.cn), 74 M _EIRAZIRAZE RS
SR B (PR RARAEG: 096MBA Hr.l»)
(3 EMERTIMAELE, BAETETA RS I (FE. EEIE. 8D &
555 AR R AR RS B, LE BT BOE A E R 4 SR T I R
2 A5 EHRAFEGCREE (AN 2017 4F 11 HD o %55 5 A Z0AE 25 PR A5 i
25ZE; SNSRI B, ERFEARNE
(4> fE MBAHOIEET M FIdZ (B SrS5EfEE (s Hi.
PR (1) Zn4E“2018 4 MBA B %
(2) BB SIS EIE K A X BN E A, Kps sk 4 5.
ANFEER ARG Z (Pl ) P
(LD HME. AR, NEE MBABKERIE (WIERHE &KE AR H <H Y FHE
#EFH HAHED;
(2)  BUAHRFMGE, EER (HE) BT,
WIEHB | 2017 4 12 A,
HIZEHh FoREg 99 5 Bl R IR X (BAEHIEAME.
(D Wrlkguas Fx A X 82 m 618 % A 40515 2 0 SHU MBA 238 (T
H);
(2)  FALE MBA FOLHE 4 MEEE 55id 8K () ZmfHH;
o (PtE:  http://www.shumba.cn/Admission/Application/Admission-Results1/)
R (3)  SHUMBA & (T BHFEMNERFZEUSEZ (WNECAFRBUEEZ. Jb
BRI . A BRI . I ER (Fis) a7, HAEWBTHE
TEFRERT AR F B (FH) FHEHEZAMERMN N =5 TAEEH SR
s
(4) 422 MBA L% (MBAEssay) SEf(54%,;
(5)  MRIWFRERIATEG R (EREA SR E RARA TRIO.
SHU MBA 5 7E 5 HUE & Bt A ¢ MBA 1 H 3F H A& R iliE s S ol = i %4k .
Frbh, KA R
FEL WHASSGTE K A X2,
R MBA RO HE BT E Z k. (Pl ) Bk 5 2Z A il
MNE TAESEG . KB R UL Bl R 2 oA L e A O R . BUd AR, %)
A, A RGP IR EF I
% SHU MBA Il H B35 7% 9 1 F ZAFER I MBA 1537277 b pr 2 HE R FE B0 S o6
MATECR A, WAFEBR T, EAREFAERR . 2RISR, TE
iS¢ BUR2ZE RS INECE 0 H KAL) . NS NN SERIE SN 2 ) TR
. FEAFS SN ARSI RSN F A TG ) TG
W RSN WA S, HoREINLEE . a2 f &g S5 AH G 2% A il 22 AR 3 K
1, BT TIRS R .
HEZ W EHWEFEg Mt cd, K0, NFERMEAGE RIS RE R R,
FPORMER | Bl ja% B o BoR NG 1i3s, 50 NS A &
RE HEZ T HEE MM HYERF A, /PO, NSRS HH S R IR
Bb, AN iR .
3IWMEH X EAEREHH
14716 SHUMBA_AO_2018 #Ef#j#_20170630



http://www.chinayz.com.cn/

7 r a §_SOC \AT\O§
SHU MBA N MBA

o) L4 K SEMB AR i A D N

D e QF ACCREDITED

W %KM

D)

(2)

3
(4)

FAEE WK ANEE RS e P e RORAE A B ATIE & . 1%
AR B T I X RS AT <5 1 R RORAE KRB ATIE 1 B 5 4
INEARE . EAFIER SR BCIRDURT & B E MRt britE (IR0l
SEEERHR A TR SR LD;

KEABEN = B KT T B B A N aE Ll E TR,
A 445 1075 T AH SR R R 08 DAL BSR4 JARR A 22 A5 A

eV S

D)

(2
3

4

SHE MR, TH AMWE SR STHEE L. MB MY HLR TAE:
a) Jbat: JdbEUE L RSE(RT AT AERR)
ke JbRTEEE X OO KT 5 5, HEEgWAS: 100081
Fiif: (010)68945819, KEISCfZH: (010)68948227.
b) J M JTAREEE H RS
Mkl 7ML ORE 69 S, MBESRAG: 510631,
Fiifi: (020)38627813, KISCfLH.: (020)38627826,
) Fits: BUBSEARILH A O
Hudk: AU IS EET & 5 5 L 16 1%,
Fiif: (00852)28936355, KUk K : (00852)28345519.
d) M. WITSSEBE MY AE
Hihib: T A AR 19 SR SRk bt 8 B
Fiif: (00853)3969368, KEICfkH.: (00853)28322340
TR s FL HUE HE I TR R LSRN 25 A IR 4 T8
44 B 2 AR S AN JE A S AR AR (s . SRR RE & i R TR A
Ji B B AR AIE R M RO AT Y HbIBATIE ;s BV 5 R R G TS Hh X R R B HIE A
“ETE IR R RREATIE”) s U HAIETH Y & e [F — K B PR Rk 2
b 3 VAT i L T e VA o 121 N A = 4 S B 9 G 1 ) E A TR T a5
(RGN BOE WL P R 2 () B 22 R 55 RO WE) s Rt ASRFERBGS
AL ST AR AR
BARS R G 2 . CRELEI KRG S 1 1) 51 4 1 X 48 A 45 2 )
Chttp://www.gatzs.com.cn) (MR EE RARFG: 096MBA Hil»)

NEHR

RIS Z KPS

¥I%EFH

ik

- P2y
CEERET .

¥17% H

WIS ) B 4 b R A) CRARI 8] i 08 Jf e A A1) .

ik

D)

(2)

3
4

VIR R SE L 1 A 3E 2 A K 85 S 0 SHU MBA ISR, %4276 MBA L )
B 77 W 58 B NME B E 5 80 B R A H

SHU MBA S i AR FZ 5 E (W EBFEIMEIT R 1%, 2%
HREJTAHRIMIED . EMIHERZ AT, 5 A 0 T AEHR € I (R4 A2 BUA F 12 3
., MBA & (MBAEssay) S#EfF{54%,

PRI EE LA RN 22055 TARIE B SO 5 R A%

MR AR ERIAT G — K (KA B # E BAAR F 3 B0

15/16

SHUMBA_AO_2018 £ %% _20170630




> AP ASSOSIATION
SHU MBA N MBA

o) L4 K SEMB AR i A D N

i”a 2 Whole-Person-GLOCAL " ACCREDITED

SHU MBA B 7R HUE A s A o8 MBA I H Jf H B &8 R i 5 T Z R % 4.

FE Frih, RAFERGEE D YRS aiE R A XZ. G EERY MBA R OZHM T &
WRESR 52 A GiD DMASTELSFHEZ. & Gv) BRLE R
AR e AHRELR . B AVARS, IR, ARG AR R
(1) % SHU MBA T H ()85 57 9% H 32 ZLAHEAR Y MBA 553777 R it 2 HE ) R IR 207
KABRHATE A, EREEM T, AAEREEARE. 5 BRI ZRE
o BRI T H ZEsR: B S e i 3 R AR RN S]. KNS, A
LRGN S E S ER S FAEE ES SR E RS BRI 5) 7;
&,
(2> WEFERASINEEANSINEIES, HORBEINLEE . b8 & & 1E S AH K o H 2 A4 H
O, JEEATA T IR 3R HETT .
16/ 16 SHUMBA_AO_2018 £ %% _20170630




